Simple

CANVA
TRICKS

T O I M P R OV E YO U R S O C I A L M E D I A G R A P H I C S

Get in line...
I love nothing more than everything lining
up perfectly! It’s a simple trick that can
make a huge difference to your design, and
there’s two great ways to do this in Canva.
1. When moving items into place, dotted
purple lines will appear both horizontally
and vertically when they are lined up
with the other elements in the design.
A great way to line up easily.
2. A another way of lining up is a little bit
more secret. You can turn on a grid by
press command (or control) + ; .
To turn off, press the same keys again.

Paid

Use paid templates
for FREE!
There are lots of designs on offer in Canva,
some paid and some free. If you’ve found a
paid design which you would love to use but
don’t want to spend your pennies, don’t fret.
Click to open the design. Once open, you
will see hashes and a watermark over the
image or illustration. This is an element that
needs to be paid for. Select this element and
click on the bin in the top right to delete. You
can then replace the image with your own
uploaded image or one of the free elements
in the Canva library. Ta-Dah!
Tip: I always recommend you tailor the designs to
use your own messages, colours, fonts and imagery
to fit in with your brand.

Free

Be Legible...
The reason for creating graphics is usually to
communicate a message. If that message is
illegible then it fails it’s purpose. The simple
rule in design is:
Dark text on light backgrounds
Light text on dark backgrounds.
Think about placement when it comes to
images and text in your graphics. If this rule
becomes tricky, consider using a block of
colour or a slightly transparent colour overlay
on the image. To change the transparency
of an image or colour: Select the element,
then click in the top right on the icon next
to ‘arrange’. Use the slider to get the perfect
level of transparency.
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